Marketing Education SIG Winter 2008

Academy of Marketing (AM)/BMAF Workshop, Manchester, 21% November
2008

The AM/BMAF workshop, hosted my Manchester Metragaol University Business
School (MMUBS) on 2% November 2008, was a great success with over 30
participants from around the UK and Ireland.

The workshop began with a keynote from Professav Morris, Dean of MMUBS
and Pro Vice Chancellor, and Vice Chair of the Asstion of Business Schools
Executive entitled “Marketing Pedagogy — DirectidosFuture Practice”. Huw’s
presentation played back what he thought the wimesiness and management
academy’ (not BAM or the ABS specifically) were sayabout the ‘marketing
academy’ (in general and not the AM specificallyfis was informed by Huw's
position as contributor and editor of the ABS AaadeJournal Quality Guide
(Harvey, Morris, Kelly; March 2008); personal resds including reading perhaps
more marketing journal papers than some marketagemics; and an extended
conversation over several pints with Professor Rolensley! (Perhaps | should
invite Robin to give the next keynote!!) EsseryiaHuw drew an analogy between
marketing and a ringed donut whereby he arguediabdtad plenty of variety and
interest on the outside but a hole in a middlesifihg our lack of ‘accepted
axiomatic theory’. Huw urged us to be more creativour pedagogy and to make
more use of journal based evidence in our teacisngpposed to an over-reliance on
text based approaches.

Huw’s presentation certainly sparked a lively giggsaind answer session as you can
imagine. | have to say that | was extremely impeelswith the effort he put into
researching for his presentation as well as hisgghbprovoking and well constructed
argument. | am extremely grateful to Huw as itegthe workshop both stimulation
and gravitas. Many thanks to Huw!

Three of the five teaching and learning grant mtgj@resented their findings and
there really was something for everyone. Davidl€hé and Lorna Walker of
Westminster Business School presented on studeertseptions of how different
learning activities contributed to their perceivedlerstanding of marketing. Their
research was based on a large level 4 undergrachaomtele which is taught to
hundreds of students across two different siteath@& scarily students rated lectures
as their number one activity where hygiene facémid the ability of the lecturer to
entertain and discipline were key features.

Dougie Brownlie, presented his and Paul Hewer'difigs on “Reflective
Practitioners through ‘Postering’: a critical evation of the evidence base”. Their
research was based on a postgraduate group of mvagketing students. Although
Dougie and Paul’s research examined the studemiitggjourney in the production
of assessed posters using reflective diaries #septation really focused on the use
of posters as a learning tool and the audiencesdhdeas and views on best practice
in this respect. It has to be said that this fomas as a result of the huge range of



guestions generated by the audience and | thinkiWeave to ask Dougie back at a
later date to give the second half of his presemtht

Finally, Yvonne Dixon and Charles Moss from the \émsity of Sunderland
presented peer action learning sets in the mutienal context of the MA Marketing
programme which, at the time of the research, stegiof 14 students (the research
was also conducted by Stefanie Reissner). Thesmdearning sets are supported by
a coach and the groups are given a series of tagichieve with a view to
encouraging the groups to effectively form, norrd perform. A whole series of
recommendations have emerged from their reseatimach of the discussion was
focused around whether or not the work should bess®d or should be used to
deliver credited assessment in other parts of dese.

We hope to be able to provide access to the paperpresentations via the AM and
BMAF websites so watch this space!

Workshop participants came from all around the Wkvell as from Ireland and the
buzz in the room led me to believe that therersahinterest in teaching and learning
in our community and colleagues are keen to leaouttand share good practice. My
thanks are extended to Karen Pettit from BMAF arattMvVatkins from MMU who
organised the workshop, to Ruth Ashford who spatsand hosted the workshop, to
all the presenters mentioned above and to all énécjpants who turned up on the
day. It was a really good event!

Teaching and L ear ning Grants 2008/9
Congratulations are extended to the following @glees who have been successful in
being awarded teaching and learning grants ardundéneral theme of creativity in
2008/09:

» Jacqueline Lynch, Westminster Business School, é8ssg the Value of

client/agency ‘real world’ simulation to foster dant creativity in marketing”

* Ross Brennan & Lynn Vos, Middlesex Business ScHbtdrketing
Simulation Gagems: Integrating them into the cuittim and overcoming
barriers to implementation”

* Edel Moore, Leeds University Business School, “@GveaMarketing —
Beyond the Boundaries of the Business School”
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