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1.0 INTRODUCTION

In this report, we will be analysing the current Olympic logo using Kapferer’s prism in order to undertake the task of recreating the Olympic logo that would appeal to the youth.
Analysing the Olympic logo using Kapferer’s prism identifies the six elements which are; personality, culture, self-image, reflection, relationship, and physique. When creating our logo, all brand values will remain the same, with only the physique element i.e. the logo, being redesigned.
We will also be analysing a few logos that appeal to the youth in order to identify trends in what the youth like, and how to capture the attention of the youthful audience. Doing so would ensure our logo accomplished our task of appealing to the youthful market.
2.0 OLYMPIC GAMES LOGO
There are three main symbols that represent the meaning and values of Olympism; the rings, the motto and the flame. The rings represent respect, as all nations and continents are brought together without discrimination. The motto is “Citius-Altius-Fortuis” which translate to faster, higher and stronger. The flame symbolises the friendship between people as well as “Commemorating the theft of fire from the Greek god Zeus by Prometheus.”
The current Olympic logo shows five rings interlocking with one another, each ring is a different colour; black, blue, red, green and yellow, and the rings are placed on a white background. The idea behind this was to show equality, by including at least one colour of each flag of all the countries participating and bringing each country together.
The Olympic logo was adopted as the symbol for the Olympic games by Baron Pierre de Coubertin in 1913. It originates from an artefact found in ancient Greece, and Coubertin used this to symbolise each of the five continents in the world. 
The “Oxford dictionary” defines ‘youth’ as “The time of life between childhood and maturity”, although we, as a group define youth as an attitude or state of mind, rather than a particular age range. We feel this because youth considers physical and mental attributes of a person, which vary when concerned with peoples different up bringing and values.
Few examples of other well known colourful logos that appeal to youth will be looked at to examine the reason for the chosen design. First of the ‘Apple’ logo will be briefly looked at. It is felt that the apple logo was designed to appeal to a youthful audience.
2.1 APPLE [image: image1.jpg]
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The Apple logo depicts an apple, with a bite taken out of the right-side. A former Apple executive, Jean-Louis Gassée said “one of the deep mysteries to me in our logo, the symbol of lust and knowledge, bitten into, all crossed with the colours of the rainbow in the wrong order. You couldn’t dream a more appropriate logo: lust, knowledge, hope and anarchy”.
So in relation to the new Olympic logo, it is desired that the logo should symbolise relevant elements. For example the colourful aspect of the apple logo is more physically attractive, in order to draw the mind of a mentally active person. Next we will be looking at the new Google Chrome logo.
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2.2 Google Chrome    

If you refer to the appendix at the end of the report, you will be able to review the idea behind the inspiration when creating the logo. They derived the idea from four different logos and designs from different businesses as this could be a beneficial way for creating a new exciting and attractive design. They used the same colours as the design for the Google search engine logo, this was so consumers can recognise the product is still Google and remain loyal to the company. Taking elements from different popular logos has helped Google to target a wider range of audience. For example, the ‘Pokémon ball’ is instantly recognisable amongst younger audience, and the “Simon” board game symbol is recognisable to the older generation. So by including both references of these board games, Google was able to target both the younger and older generations by applying these concepts. The other two logos used represent the more technical side of Google, as they are logos for a webcam and Firefox. Firefox is web browser, that is known to be used in order to surf the internet in a safe way, as it protects the user against viruses on the computer. Google were egger to follow in their foot steps, as the society were becoming more aware of the protection of their PC’s. By applying the design of the webcam, Google was able to incorporate the usage of Google earth.

In relation to the new Olympic logo, Google’s values remained the same when creating Google chrome, which is what is required when creating the new Olympic logo, to abide by the values and principles and the history of the Olympics.
2.3 Burger King

The Burger King logo uses three primary colours. The yellow could represent the bun, so it looks like a burger with the writing representing the filling or tomato ketchup. The round shape appeals to the youth because it resembles a Frisbee or football. By creating a basic circular logo, the brand was able to target a larger age range, due to different aged people interpreting the design in a way that they would be attracted to. For example children may interpret it as Frisbee, but adults may instantly recognise the burger element of it.

The bright colours appeal to the youth, who would be their main target audience. ‘Burger king’ is written in capitals and in bright red, so comes across as brash and dominant, because it is the main focus of the logo, the word ‘king’ is bigger then the word ‘burger’ and ties in with the strength associated with the word “king”.

2.4 The Olympic Logo
In the beginning when coming up with ideas for a logo, we found the best method of creating the ideas was to have a mind mapping session. As seen in Appendix 1 there is the pictures that inspired the creation of our logo. This enabled us to generate a number of ideas. We then narrowed these down, and as a group, agreed that the best idea was using jigsaw puzzle pieces because we wanted to find something that would show unity in the way that the rings were interlinking. This is also the reason behind why when designing our logo, we came to the conclusion to keep the colours of the logo the same as the previous design.
The puzzle pieces allowed us to appeal directly to the youthful people as well as the wider age ranges because people of all ages recognise the shapes of puzzle pieces, and what they represent. Pieces linking together represent the coming together of continents to compete in the Olympic games and show equality.

The puzzle pieces have been designed in 3D, they are connected but not fully because it signifies the nation’s individuality rather than representing all nations as one. The puzzle pieces are all equally sized and shown in a row because it indicates equality and the world coming together on level pegging, with equal chances of success. If you look closely the two puzzles (black and blue) are representing people and they are connected by the other pieces. The reason behind this is to show that the Olympics bring the people together, creating friendship and bonding of different countries. Also by uniting people together they can show respect to one another in regards to any conflicts considering different cultures. 
The olive branches either side allowed us to represent the heritage behind the Greek history of how the Olympics was created. They are shaped in this way because it’s more of a development to going a step forward when competing. This corresponds to the image of the branches growing out of the puzzle pieces. The reason for not joining the branches together was to show that old traditions are still important and in use which shows commitment to the heritage. However each culture may see it as a different point of view therefore it’s not necessary to resemble an obvious image of an olive branch. The reason the olive branch is a pastel green is to show that it’s a distinct image and it refers to a different process of the Olympics. This is also a tradition colour for peace. It creates an understanding that the Olympic games are not about just winning it’s about competing and people joining together to support their countries.
The thought of the logo being shaped as a curve is prior to the fact that in the award ceremony the winners stand on the podium. The curve symbolises the steps of the first three places. This was to show a separation of different places showing and motivating athletes to a challenge. 
.When deciding for the colours we wanted to keep the same effect as to having all the nations flags. In relation to Google they kept their colours the same so as not to alienate previous Google users. therefore when designing our logo, we came to the conclusion to keep the colours of  the logo the same as the previous design. However going into more detail we thought of changing the order by emphasizing another view.  Researching further into the ideology of the colours we interpreted these meanings into a way of the correspondence of the Olympics.
· Red is associated with energy, strength, power, determination and also passion, desire and love.
· Blue represents the mind and body and produces a calming effect
· Yellow symbolises joy, happiness, intellect, and energy
· Black is about the unknown, the mystery and the symbol of grief 
· Green symbolizes growth, harmony, and healing power.
The colours are in this order because it demonstrates the emotions that could take place during the participation of the Olympics. These emotions could also be experienced by the audience as well.
Lastly the background was left white because we wanted our logo to stand out. Applying different colours on the background format lost the attention of the main design and the meaning of the message.
2.3 Slogan
Our slogan is ‘Dare to Dream’ When considering the meaning behind our slogan, firstly we defined the understanding of each word. Dare represents ‘challenge’. Challenge is defined as ‘a person who does something as proof of courage’. It can also be described as someone that is courageous and bold enough to try something.  The reason we chose this was because we wanted to encourage people to participate and challenge themselves. This can also show respect to your country by competing and even trying to compete by being daring.

Then we went on to define dream, which is ‘to have a deep aspiration’. It can also be said that it’s an inspiration to the people, making them more determined to make there dreams a reality. One’s deepest thoughts and desires, are translated into dreams, which signifies what someone wants most from life (unconsciously). To dare someone to dream, essentially challenges a person to prove that they should fulfil their desires through Olympism. 

After grouping these words together the slogan represents that people should work towards their dreams; also to challenge themselves and to represent that there is no reward without risk. 
When we consider the word dare, the first thing that comes to mind is the thought of considering a task that you might not usually do. So using the word dare in our slogan, we hoped this would draw young individuals to pursue their athletic abilities. It could also be argued that this slogan can motivate the individual.

When considering which colours to use for the slogan, we wanted to choose a colour that showed positive connotations that could represent a sign of seriousness. Dark blue symbolises knowledge, power, integrity and seriousness, which are all beneficial connotations when considering what we wanted are slogan to stand for.

When analysing the style of writing for the slogan, the style chosen is a square and straight edge design as it is given prominence and stands out. Its also in a blunt style of font which also links to the slogan being in capital letters, as we wanted it to symbolise an aggressive serious tone in order to grab peoples attention. 
The slogan is curved in order to reflect the curvature of the jigsaw pieces, so that all aspects of the logo would flow with one another. It is also symmetrical to the logo in order to show some consistency.
2.4 Usage of logo
The image of our logo will be used in many different ways of advertisement for the Olympics, for example on billboards and posters, TV advertisements,  product branding and affiliations, and internet. So when creating our logo it was important to indentify with the different ways in which the logo would be used. For instance the image would need to be appropriate to be made smaller in order to fit on clothing, it is important to still be able to see what the logo represents and the characteristics of it. Also when on posters the logo needed to be attractive, and eye catching in order to capture the eye of the audience. Considering this aspect of the logo, this is the reasoning behind using bright colours, as the usage of dull colours would not have drawn enough attention to the design of the advertisement. 
2.5 CONCLUSION


To conclude, the analysis undertaken has helped provide us with a clear perspective as to how the Olympic logo should be portrayed. The initials steps that when we took, for example the mind mapping and research into other youthful brands, showed us how our logo could be possibly portrayed by the audience. Relating back to the task, we understood that are values and meaning from the logo may be perceived in various ways and so that our design should be clear, concise and constructive. 
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We used various sources of inspiration in order to generate the ideas for our logo.
